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Risk
“Trust’

Public health
Informed choice’

Media and communication
‘Attention grabbing’



Summary: THNK

* Trust —yet not boring.
* Human emotions -—yet not ‘emotional’.

* Narratives — yet factual and informative.

* Kreativity ot NOt crazy.













World Health Organization YouTube
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https://www.youtube.com/watch?v=BtN-goy9VOY
https://www.youtube.com/watch?v=I5-dI74zxPg
https://www.youtube.com/watch?v=x6cTDGqcUpA
https://www.youtube.com/watch?v=fgBla7RepXU
https://www.youtube.com/watch?v=N36qgxcd5XU
https://www.youtube.com/watch?v=54XLXg4fYsc
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COVCOM

‘Mental models’
Model for communicating knowledge

1. What do you want to saye ’besenqe,
2. What does the receiver know?e ’b@re .

How do they take information in@ ey
3. Design the communication. ’/,;z;fgoge
4. Did it work? he
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“People will forget what you said,
people will forget what you did,
but people will never forget how
you made them feel.”

Maya Angelou
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“The single biggest problem
IN communication
s the illusion that it has faken place.”

- Georg Bernard Shaw



Jo Raislien
University of Stavanger
jo@joroislien.no
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Trust Human Narratives Kreativity
emotions
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