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”…but I don’t want to wear a scarf!”



”…unless it’s really nice, that is!”





Cool! I’m in!
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≠facts communication



From facts to communication
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passive

active
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THE SMELL OF NUMBERS
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A story is … 
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A story is a causal chain of events 
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Use ‘therefore’ and ‘but’

Not ‘and then’



Statistics: A visual crash course

«Show, don’t tell»
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MatRIC – Gjennomsnitt og SD



science education

New examples

New photos

New …

New audience

science communication

Novelty built-in 

by design

Novelty must 

be created





«MATTER OUT OF PLACE»



«MATTER OUT OF PLACE»



«MATTER OUT OF PLACE»



«MATTER OUT OF PLACE»



23



Trust Narratives KreativityHuman 
emotions
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facts + feelings



«How risky does this chance of dying of Covid-19 feel?»

Very high

Very low

5 av 100 1 av 205%

Very high

Very low

20 av 100 1 av 520%

Winton Centre for the Public Understanding of Risk – Cambridge 
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An experiment into PowerPoint presentations

• In a semi-scientific experiment they tested which type of 
PowerPoint presentation was the most effective. 

• Different visual presentation forms were tested against one 
another. 

• The same lecturer carried out all lectures. 

• But the PowerPoint slides varied. 

• Three different PowerPoint presentations were used.

• The results were then tested with the appropriated 
statistical tests to determine statistical significance. 
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One sentence
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A slide with a relevant picture 

and a key sentence 

outperforms bullet points.
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